
5 THINGS EVERY BUILDING 
PRODUCTS COMPANY NEEDS



There is literally an endless array of things you can do to market your building products 
business.  All of them are meaningful and useful.  All of them build your brand.  All of them 
keep your company at the forefront of your customers’ minds.  But where do you start?  
What are the 5 things you absolutely must have before doing anything else?

We have compiled a list of 5 things every building products company needs for their 
marketing.  We believe the order is important and at a bare minimum, these are the things 
you should have.
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Logo – this is more important than most people think.  Your logo is your identity.  
Your logo is used on every piece of collateral you have.  Your logo should be 
something simple, yet memorable.  Something that encompasses who you are. 

Business Cards – This one seems obvious, and it is, but what about uses for 
your business cards?  Don’t simply keep a stack in your briefcase and pass out 
at meetings.  How about leave a stack at a customers or vendors retail location 
so people with specific questions about your product can reach you?  How about 
designing a unique business card that serves a function beyond just providing 
your contact info?  

1 Page Sell Sheet – This is your elevator pitch on paper.  Something that you can 
email or pass out that tells who you are, what you do and why you do it.  Don’t 
forget the why!
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Website – Your website should showcase all of the products or services your 
company offers.  90% of people research a company online before reaching out.  
If you don’t have a website, you are missing out on a lot of potential business.

Social Media Accounts – this is plural.  Different social media platforms should 
be used for different purposes.  For instance, LinkedIn should be used to highlight 
business opportunities – profits, turns, etc. – while Instagram should be used to 
target the end user and show what your product/service could do for them.  

BONUS | STYLE GUIDE - It is very important is that all of your marketing looks 
and feels similar.  You are building a brand and part of that brand is your styling. 
We highly suggest a style guide so you don’t get off track.  This doesn’t have 
to be a 20+ page document that you may have seen from some of the largest 
manufacturers in the world.  More often than not, a simple one or two page 
document suffices.  Define your colors, your font and how they should interact 
with all of your marketing materials.
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If you don’t already have these 6 things in place, it is highly suggested you start working 
on them immediately.  All 6 of these crucial pieces will help you stay on track with your 
marketing - whether you do it inhouse or outsource it.  

If you need help creating any of these tools, reach out to us.  We’re happy to help!  

You can reach us at:

Phone: 817.291.3560
Email: info@gottmarketing.com
Website: gottmarketing.com



GottMarketing.com
Info@gottmarketing.com


